
Auction Alliance has been at the forefront of 
many other market innovations designed to lower 
the barriers of entry for those looking to buy on 
auction. It introduced the multiple auction concept 
to South Africa and was the first auctioneering 
concern to introduce reduced deposits, payable 
upfront, and also introduced Deposit Advantage, 
an Australian product that allows buyers to 
obtain financial guarantees that can be used as a 
substitute for commission and deposit payments.

HISTORY
Its main roots are from Levco Auctions, 
established in 1992, and the merger of 
Boland Bank Auctions and Seeff Auctions 
in 1995. Today, it employs more than 250 
people across South Africa.

Auction Alliance’s task was clear: it 
had to corporatise auctions, make them 

user-friendly and change people’s perception of 
the auction mechanism. The company’s mantra 
since inception is to bring auctions to people, 
instead of people to auctions. Today, the brand 
is working hard to establish the mechanism as a 
quick, reliable and convenient method of sale.

In 2008, Alliance Group sold a 31 percent 
stake in the business to fi nancial services 
group, Transaction Capital, in a deal that 
valued the company at 250 million rand and 
introduced new fi nancial services offerings. 
In its 18 years of existence, the brand 
has built up an image and reputation of 
success, expedience and savvy -growing 
aggressively into the full asset sales and 
services company it is today. 

THE PRODUCT
Auction Alliance offers a full suite 
of auction, sales and asset services, 

across fi ve focused asset sectors. With 
a team of internal professional valuers operating 
nationwide, the company fi rst identifi es the value 
in assets and then monetises them through one of 
the following focused offerings:
•	 	Auction	Sales:	An	auction	business	is	largely	

dependent on the performance, skill, acumen, 
training and professionalism of the auctioneer 
and the auction team, who are the interface 
between buyers and sellers. All Auction 
Alliance’s auctioneers represent a diverse 
range of highly trained, skilled and passionate 
individuals. The auction experience is aimed 
at giving buyers (and sellers) an unrivalled 
event, which includes thrill, excitement, hype, 
energy and buzz - all of which their team of 
charismatic auctioneers are highly skilled at.  

THE MARKET
What started as a one-man outfit in 1992, 
has transformed into an organisation that has 
revolutionised an industry. With over two decades 
worth of experience in the property business, Real 
Levitt, CEO of Auction Alliance, facilitated the 
paradigm shift that saw auctioneering emerge 
from the shadows and establish itself as a strategic 
investment tool. 

Auction Alliance now offers a full suite of 
auction, sales and services across 5 key asset 
sectors. Over the years, the company has become 
skilled at identifying the value in any given 
asset, and monetising that through disposition, 
acquisition or financing. The five fully integrated, 
yet independent, specialised divisions under 
Auction Alliance are:

•	 Residential
•	 Commercial
•	 Platinum	Residential	Properties
•	 Capital	Assets
•	 Agriculture

It’s a brand that succeeds at the top of the 
auction industry. With a gross sales turnover of 
5.7 billion rand in 2009, Auction Alliance is on 
track for achieving its strategic objective -which 
is to find superior solutions for its clients through 
an uncompromising determination to achieve 
excellence in everything it undertakes. 

What truly sets the auction giant apart is 
the fact that the company remains a focused 
pioneer in auctions. Its two decade history of 
success has emanated from the fact that the 
group is underpinned by a solid infrastructure 
as well as being a solutions driven, passionate, 
tenacious, entrepreneurial and innovative group 
of professional experts who can be relied on. 

They are also resolute in their honesty, integrity 
and boldness.

Auction Alliance boasts offices in most 
major centres around the country and is able to 
introduce buyers and sellers across continents. 
The company has also grown exponentially in the 
online and digital space and has explored many 
new avenues and disciplines to constantly stay 
ahead of the game.

ACHIEVEMENTS
Shifting perceptions is pivotal to Auction Alliance’s 
business ethos, and as such it has remained 
at the cutting-edge of the 
ever changing auction 
industry. Its innovations 
are now regarded as 
industry best practices, and 
despite conducting southern 
Africa’s highest number of 
auctions in both value and 
volume, Auction Alliance is not a 
company to rest on its laurels. The brand 
can be described as having an A-type 
personality, and its achievements include 
a long list of international awards from the 
National Auctioneers Association (NAA) 
that span an array of auction marketing 
categories. Of particular pride to the brand, 
was growth of 600 percent over a period of 
fi ve years, as well as pioneering the concept 
of multiple auctions in South Africa.

Among its certifications and accreditations 
that instil a sense of trust in sellers and buyers 
alike, Auction Alliance is a member of the 
South African Institute of Auctioneers (SAIA), 
the Estate Agencies Affairs Board (EAAB) and 
the	South	African	Property	Owners	Association	
(SAPOA).
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•	 Asset	 Finance:	 The	 organisation’s	 extensive	
industry know-how has led to the establish-
ment of an innovative range of asset-backed 
financing and lending solutions. Its expertise 
is not based around a traditional banking ex-
perience, but rather on the deep understand-
ing of asset values, the financial sector, and 
decades of sales experience. The company 
offers debt-leverage, financial auction un-
derpins, asset underwriting, upfront advances 
and asset-based loans.

•	 Asset	Investment:	In	addition	to	debt	funding,	
Auction Alliance acquires assets and property 
transparently - often to expedite a company’s 
ability to raise cash, or to assist a lender with 
their portfolio restructuring. 

RECENT DEVELOPMENTS
Continually forming, building and strengthening 
relationships plays an integral part in Auction 
Alliance’s innovative business developments. 
These include its strategic partnership with the 
US-based online auctioneers, Bid On The City, a 
novel outreach to local estate agents in their Broker 
Participation	Program

Auction Alliance also recently launched 
its bespoke new division, Auction Alliance 
Platinum,	which	 specialises	 in	 the	 sale	of	high-
value and premium residential real estate in the 

three million rand - plus arena.
With a growing number of entrants into the 

auction industry, the brand differentiates itself by 
remaining innovative and focused on its strengths, 
comprising its vast experience, track record and 
high-quality, experienced personnel who are 
specialists in their field.

PROMOTION
Auction Alliance targets its buyers and sellers 
through a variety of channels, including print, online 
and direct media, as well as through experiential 
marketing. The brand also relies heavily on 
networking to generate business - and word-of-
mouth referrals from repeat clients are invaluable. 
Auction Alliance currently relies on print media, 
but is growing aggressively into other marketing 
channels. The vast majority of its advertising is 
retail and it is in this arena that Auction Alliance 
builds brand awareness.

The pay-off line, “Ahead of the Game”, has 
worked very well for Auction Alliance, bringing 
to mind the company’s innovative mindset, as well 
as its ability to produce the sort of results that has 
led to its success.

Since the company’s marketing strategy is to 
maintain ownership of the auction category, it 
owns the domain name www.auction.co.za. The 
company’s impressive website provides users with 
in-depth information on each and every property 
going on auction. Much of the brand’s offline 
advertising drives people to its website, where 
they can access all the information they may be 
looking for.

Auction Alliance’s marketing strategy is 
centralised and controlled at head-office level. 
Brand protection is key, and is bolstered by the 
fact that there are brand guidelines in place and 
that all material is approved or signed off at the 
highest levels. The company strives to ensure 
standardised marketing products around the 
country, throughout 360 degree touch points, 
collateral, materials and activity.

BRAND VALUES
Auction Alliance is a brand on the rise, with 
values that embody innovation, entrepreneurship, 
knowledge, a pioneering spirit, expedience, passion, 
agility and astuteness.

The Alliance mission is to create wealth and 
value for all of its clients and stakeholders by 
providing world-class asset solutions. The brand 
promises to provide expert service, sound advice 

THINGS YOU DIDN’T KNOW ABOUT 
AUCTION ALLIANCE

m	Auction Alliance takes up to 1 000 
properties, nationwide to the auction 
floor every month, making it one of the 
largest auction houses, in volume in the 
world

m	The company offers not only auctions but 
financial services, valuations and value-
added investing

m	The company has conducted auctions 
throughout the Middle East with Arabic 
translators

m	In 1999 the company did its first black 
empowerment deal and has been at 
the forefront of empowerment and 
transformation 

m	With a team of 50 commercial property 
brokers it is South Africa’s largest 
commercial property brokerage

m	The company’s marketing efforts include 
the largest advertising spend in its sector, 
being 55 million rand in 2009 and 10,000 
on site auction boards in every major 
region of the country

and a trustworthy partnership in the realisation of 
value and creation of wealth.

Auction Alliance is committed to providing 
a full suite of turnkey services - from start to 
finish - that will allow its clients and stakeholders 
to gain maximum value and the best possible 
solutions when dealing with the company. It is a 
client-centric organisation that is obsessed about 
defining its own space and building its business 
one relationship at a time. 

As an integral part of this service-driven 
company that will go to any lengths for its clients, 
Auction Alliance’s team members work on a 
culture that the company’s clients are at the top 
of the organisation’s hierarchy. The brand’s logo 
- an upside-down triangle - denotes that it does 
not run its business in a typical top down pyramid 
structure, but rather by putting its clients at the 
top.

Auction Alliance.indd   3 7/3/10   10:14:33


